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Ads that scale. Automation that sells

The Al-Powered Performance

Marketing &
Automation Agency

We scale brands using a hybrid model of paid ads, funnel intelligence, and Al-driven WhatsApp
automation that generates qualified leads, lowers acquisition costs, and Increases conversions
without Increasing team size.

Our Partners

amazon ads
N

O\ Meta

Business Partner

) shopify partners

Verified
partner
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Website Development

Performance Marketing Search Engine Optimization Ecommerce Marketing

— Ul/UX Design — Google & Meta Ads — Keyword Research — Amazon & Flipkart Ads

— Custom Web Apps — Display & Video Ads — Technical SEO — Marketplace Optimization
— WordPress/Shopify Builds — Retargeting Campaigns — On-page/Off-page SEO — Catalog Management

— Website Maintenance — Analytics & Conversion Tracking — Local SEO — Promotions & Deals Strategy
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Social Media Marketing Content & Creative Services PR Services
— |Instagram/Facebook Campaigns — Copywriting — Press Releases
— Influencer Collaboration — Brand Videos — Influencer Outreach
— Community Management — Motion Graphics — Media Buying
— Calendar Planning & Execution — Product Photoshoots — Reputation Management




2017 | India

Started in India, building data-led

campaigns and a strong foundation In
performance marketing.
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2018-2019 | USA & UK

Expanded into mature markets, improving
conversions and optimising ad spends.

2020-2021 | Dubai

Scaled performance campaigns
across the Middle East and
launched new digital assets.

2022-2023 | South Africa

Supported brands with tallored strategies
using global playbooks and regional insights.

2024 | Going Global

Strengthened partnerships and proved

our frameworks perform consistently
across markets. \

2025 | New Industry Expansion

Expanded into healthcare, fashion, retall,

y and other high-growth sectors, delivering
stronger conversions and measurable impact.

2026 | Launch of DigiMonk.ai

Introduced DigiMonk.al, our Al WhatsApp
sales agent that boosts conversions through
smart qualification and automated follow-ups.




Brands That Trust DNA Digital

Performance Marketing
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ACTioNnCOACH

BUSINESS COACHING

MINDKIND NINETWORK

BUSINESS COACHING IN ACTION
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" |\j Association WEST BUCKLAND R A M A D A

SCHOOL

WYNDHAM
HOTELS & RESORTS FRANCHISE INDIA E-IID-I\-/I\I SQOLég
KNOWILEDGE Empowering Leaders, Transforming Businesses
SERVICES
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Brands That Trust DNA Digital

Ecommerce Marketing
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Brands That Trust DNA Digital
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Social Media Marketing
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quality ingredients, freshly prepared

MyMobir arce

DELIVERING ASIAN GOODNESS




Brands That Trust DNA Digital
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ting Strings

Be our next success story.
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Maxity Digital’'s
Certification Journey
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Building a Team of
Salesforce Rockstars © 9)
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| Your Brand

The visionary architect bohind
our Solestorce success

Certified and skilled, he
shapes our digital landscope,
paving the way for innovation

A

Liked by Lorem Ipsum

Lzer Caption
#Hashtag
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Creative Services

ActionCOACH

BUSIMESS COACHING

Riyadh sees a
307 Rise in demand
O for
Ready to lead? o

= 9th-10 Jan

www.actioncoach.com E—

md

. The Salesforce

Rockstars Are you ready to elevate

your Salesforce game?

Saurabh

Meet Saurabh, cur Salesforce
Developer extracrdinaire. His
certified prowess translotes ideas
into reality, coding our succoss
stary with precision and

inganuity.

Rohit, Deepankur, and Kulbushan

Certified, dedicated, and driving P
succoss in every project they touch. '

Tegether, they form the backbone
of our Salesforce prowess.

Your salesforce implementation partner

& www.maxify.digital

& success@manxify.digital
©) +1-415-799-8894

San Diego, CA. | London,UK. | Delhi, INDIA. | Sydney, AU

JOIN MAXIFY DIGITAL 1%
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Catalogue Images

INCLUDES A FREE
- HOPPY KIDS TOOTHBRUSH!

/ING & STORAGE

< Fragrance-free,

soap free
& vegan
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Heplin® SENSITIVE SKIN
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The Fastest, Reliable
& Safe Movers in Town

DERMATOLOGIST

Cetaphil 4 *Jrecommenoco

YOUR ROUTINE
FOR DAILY
HYDRATION

EXPERT DENTURE
CLEANING TIPS:

= Brush dentures for
;‘?@?\ 2 minutes daily with

Clanden Paste.

ﬁ « Focus on all surfaces to
%i* prevent plaque buildup.
v}

é @ Rinse thoroughly for a
3 - lasting fresh feel.
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A+ Content

ZLERL
DISSOLVED SOLIDS

FOR THE

PUREST TASTING

ZERD
ADVANCED FETRATION

RADIANC%'
gemm £

Let Your Skin Blossom
Effortiessly

Unekar

Don’t let hunger drive you crazy
Now place your order on

- ‘ zor» ~*o




" 9:41

1 of 3 steps

Enter your details

Name

Ana Smith

Email Address

anasmith23@gmail.com

Email Address

£ - 11 8689453678

Zip Code

94587

ll“ ? [E]'

Ul/UX Designs

2 of 3 steps

Please select your items
for removal?

Mattress Bag of junk Dresser Treadmill

t ® e

Box Spring Couch/ Loveseat Recliner Cardboard box

Vertical chest of drawers
IR )

Guaranteed Price

$199.00

Schedule Now

9:41 il = [

3 of 3 steps

Pickup date & time

Date June v

Sun Mon Tue BWWEEN Thu Fri  Sat

10 1 12 14 15 16

Available Time Slots

Morning (8am - 12pm) | Afternoon (1Z2pm - 4pm) j

Evening (4pm - 8pm) Full day (8am - 8pm)

Book Now >>

9:41 wll ? :]"

Mattress & Bed

We haul away any size mattress or box springs,
no matter how soiled.

**We don't accept items with bed bugs.

Our average cost for
mattress removal starts at

$80

Enter your Zip code below to check
upfront pricing in your local area.

Stress-free old mattress pickup!

_.-"'- -

/ w5

e Box Springs ¢ Bed Frames

¢ Ajr Mattresses @ Trundle Beds

¢ Spring Mattresses @ Sleeper Sofas

¢ Inflatable Mattresses ¢ Bunk Bends & Mattress

o Latex & Foam Mattresses @ Futon Mattresses & Fra
! i
% =
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9:41 all F ()

Q.

My location
A San Diego, California

What service do you
need for today?

Q Search services... =

Junk We Haul Away

Business
Junk Removal

Residential
Junk Removal

Full -service, affordable
junk removal & profes..

Luxury residential

hauling with hustie..,

Services Categories See all
Mattress Large Office & Exercise
& Bed Furniture Business Equipment
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Personal Branding on LinkedIn

% Finan Nazazi % - 1st Featured '@ ﬂi2?2'1?2'%255211'11’5 fjllgf:i?sea f:f:?ﬁl;f:;? d
| help small businesses maximise their Salesforce Marketing Cloud, b... 4mo + ®
Book an appointment As | sit in my Maryland Home, still buzzing from past Sunday’s Morning
Ny o @ Post Post Post electrifying event at Nassau Veterans Memorial Coliseum, Long Island, | can't
o help but reflect on the profound impact Prime Minister Narendra Mc ..more
The Identity Shift of a Tech Leader My Biggest Mistake in Business Wow, what a year it's been! | recently .had the incredible
(And Why I'm Grateful for It) ... opportunity to be a panel memb... md

p—

maxitydigital

In tech, it's easy to identify as the "problem-solver,” the ..more

NS

Xlodi...
g X US

JGRESS TOGETHER

rff‘ l
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N

CC@ 232 - 164 comments

Post Post
W |s baggage handling a constant pain point for your 7+ You're Invited to Experience the Future of
airline?... Aviation Tech at Booth E23! ...

LITII UV LIV

Rohit Gupta, PMP . 1st
AV I ATl 0 N Business Leader | Al | Innovation | Digital Transformation | Enthusiast
B+ ©

= daggage Solution CC@es 1 repost

- N0

Al-Powered Baggoge Matching

PNR-Based Customer Portal for Airlines., girports, gI’QUﬁd staff. Excited to Take Flight at the #Aviation #Festival!
lounges, MROs, and more-—

CRM solutions tailored for all.

Boggoge lracking

I’'m beyond thrilled to unveil our cutting-edge solutions designed to ...more

+oblecu
:' )rﬂj?ﬂ& AT:" mﬂxifydigifnl

Integrated with Navitaire for
faster case creation and resolution

+35% Increase in CSAT

Proteek Arya
ohoioel Aeshines > ENTERPSISE ARCHITECT

. ' . THE NEXT ERA OF
& - 95 comments N . 5 comments
e sees AVIATION INNOVATION

[Netag f e
[ AVIATION
B= FESTIVAL

Asia

Booth: E23

See how Salesforce is transtorming
the industry from the ground up

Rebif (regle
VICE PRESDENT - PRODUETS &
HEAD OF DELIVERY COE

CC® 179 138 comments

CC& * Finan Nazazi % and 90 others 23 comments - 1 repost
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Personal Branding Metrics

3,162 ©

Total followers
4 13.5% Past 50 da}-'z

1,179

New followers @

Engagements
4 149.3% Fast 90 days

Past 90 days ~
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Content performance ©
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Our E-Commerce Success in Numbers

<« -» C 25 sellercentral.amazon.co.uk/business-reports/ref=xx_sitemetric_dnav_xx#/dashboard

Sales dashboard

Business Reports
By Date

Sales and traffic

Detail page sales and
traffic

Seller performance

By ASIN

Detail page sales and
traffic

Detail page sales and
traffic by parent item

Detail page sales and
traffic by child item

FEEDBACK. X

Date

Year to date - 15/05/2025 v

Fulfilment channel

Both (Amazon and seller) v Apply

Sales breakdown

Marketplace total v

Sales Snapghot taken at 15/05/2025, 8:45:10 BST

Units ordered

2,385

Total order items

2,265

Compare sales

1000
750
E
¥
& 500
=
250
0
Jan Feb Mar Apr May Jun
COITIPEI'E This year so far
e b So far
Whats this 2,385 Units
£60,490.04

Avqg. units/order item

1.05

Ordered product sales

£60,490.04

20K

& 15k

-

%

=

8 1ok

=1

oI

-

&

-

o 5K
0

Aug Sep Oct Nov Dec jJan Feb Mar Apr

Last year
By end of year

5,681 Units
£113,508.17

May

Avg. sales/order item

£26.73

jun

jul

Auqg

Sep OcCt Nov Dec

€ 9

X CLOSE REPORTS MENU

Dashboards
Sales dashboard

Business Reports
By Date

Sales and traffic

Detail page sales and
traffic

Seller performance

By ASIN

Detail page sales and
traffic

Detail page sales and
traffic by parent item

Detail page sales and
traffic by child item

>dlesS dasnpo

Date

Year to date - 15/05/2025

Sales snapshot taken at 15/05/2025, 8:45:10 BST

Total order items

2,263

Compare sales

This year so far
Last year

+ % change from last year

C 2% sellercentral.amazon.co.uk/business-reports/ref=xx_sitemetric dnav xx#/dashboard

a I"(] Learn more

Sales breakdown

v Marketplace total ™

Units ordered

2,585

Total order items
2,263
5,261

97%

Ordered product sales

£60,490.04

Units ordered
2,385
5,681

90%

Fulfilment channel

Both (Amazon and seller) v Apply

Avg. units/order item

1.05

Ordered product sales
£60,490.04
£113,508.17

198.99%

Avg. sales/order item

£26.73

Average units/order item

1.05
1.08

-3.67%
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Average sales/order item
£26.73
£21.58

51.7%




https://sellercentral.amazon.in/business-reports/ref

Add Products

Sales Dashboard eammore

X CLOSE REPORTS MENU

e | I

Dashboards

Sales Dashboard Fulfilment channel

Both (Amazon and seller) ‘ Apply

Date Sales breakdown

Year to date - 15/5/2025 v Marketplace total v

Business Reports

By Date
Sales Snapshot takenat 15/5/2025, 1:19:00 pm IST

Sales and Traffic

Detail Page Sales and Total order items Units ordered
Traffic

Seller Performance 569 600

By ASIN

Ordered product sales Avg. units/order item

%5,20,274.00 1.05

Avg. sales/order item

R914.37

Detail Page Sales and Com pare Sales

Traffic

Detail Page Sales and
Traffic By Parent Item

. Total order items Units ordered Ordered product sales Average units/order item Average sales/order item
Detail Page Sales and
Traffic By Child Item
This year so far 569 600 35,20,274.00 1.05 3914.37
Last year 681 117 ¥8,56,850.00 1.05 ¥1,258.22
+ % change from last year 184% 189% 104.92% 1.94% -27.97%

hitps://seller blinkit.com/dashboard/billing?billing

m Total Sales (INR)

Total Sales (Unit) Customer Return %

< 6,573.00 27 0.00
E:" Tolal salés Tor the filered seleclion Tola 1S <old of your products in the Miterad selection Helurn ™ Tron Ilomers of your produdts in the
@
W Sales (in Revenue)
© 1592
@ 1,393
1.194
=
Q05
<
EZ 7196
T
/) 597
398
199

: 01 Apr O2Apr O3 Apr C4 Apr O Apr D6 Apr O7 Apr OS Apr 09 Apr 10 Apr 11 Apr 12 Apr 13 Apr 14 Apr 15Apr 16 Apr 17 Apr 18 Apr 19 Apr 20 Apr 21 Apr 22 Apr 23 Apr 24 Apr 25 Apr 26 Apr 27 Apr 28 Apr 29 Apr 30 Apr

Date

‘ Custom

1/1/2025 | l 15/5/2025

!

I

Sales breakdown

v ‘ ‘ Marketplace total

Sa[es Snapshot taken at 15/5/2025, 1:14:25 pm IST

Units ordered

DA

Total order items

52,969

Compare Sales

Selected date range
Same date range one year ago

+ % change from same date range one year
ago

Ordered product sales

284,01,986.00 1.08

Total order
items

52,969

20152

55%

Units
ordered

35,531

23,118

53%

Fulfilment channel

Avg. units/order item

Ordered product
sales

384,01,986.00

375,43,426.50

11.38%

|

v ‘ ‘ Both (Amazon and seller) Vv ‘ Apply

Avg. sales/order item

R254.85

Average units/order
item

1.08
1.09

-0.92%

o0 DIGITAL eee

Average sales/order
item

3254.85
3356.63

-28.54%




Building Al-powered marketing systems that convert.
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Digimonk.al Is our in-house, Al-driven WhatsApp Sales Agent designhed to help businesses
convert more leads without scaling manpower.

It automates:

’.

< @) DiGIMONK.AI =

Instant lead qualification Trusted across franchises, real estate,
coaching, B2B & D2C brands.

Smart, adaptive follow-ups

Hey = Thanks for

_ _ _ _ @ showing interest! %i
Appointment booking V| 2-3x higher conversions
= What service are you looking for?
CRM & workflow sync V| 70% less telecaller dependency Ecommerce Marketing
Real Estate Sales
Lead nurturing 24/7 V| Zero missed leads ——

Supported Integrations

HubSppHi







Ecommerce Marketing

STIM Challenges:

> Low organic visibility due to poor listings and SEO.

._,::-}- \__f-
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> Established in 1965, STIM is a trusted oral care leader with
products recommended by dentists globally.

p- High advertising cost (ACOS) with inefficient ad campaigns.

> Goal: Scale Amazon India sales and achieve a ROAS of

5 within six months. > Limited customer engagement through product pages

and banners.

Strategy:
Organic Enhancements: Paid Ad Strategy: Results:
>- Revamped product listings >- Restructured underperforming (July-Dec 2024)
and SEO with optimized campaigns.
keywords. e ROAS: From 2.92 to 5.08, surpassing the target.

> Focused on high-potential
>- Designed interactive keywords and efficient budgets.
A+ content and variation
listings. > Creative ad copy alignhed with
optimized product pages.

® Sales Growth: X14.7L to X20L with reduced ad spend.

e TACOS Improvement: From 15.32% to 8.79%, highlighting
organic sales growth.

e Order Volume: +25% (4,819 to 6,035).




Ecommerce Marketing

ZERUOVWAITER

Objective:
Achieve the first-month ROAS target for ZeroWater, a high-end

water filtering system, while outperforming competitors like BRITA
on Amazon.

Strategy:

> Retargeted high-intent users who visited ZeroWater or
competitor pages.

> Used Amazon DSP for precise audience targeting and engagement.

>- Positioned messaging to showcase ZeroWater'’s edge over BRITA.

>- Optimized in real time using ROAS metrics, adjusting bids for
performance.
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Results:

ZeroWater's Amazon DSP campaign delivered
outstanding results:

e Achieved the first-month ROAS target, showcasing
Immediate success.

e Outperformed competitors,including BRITA, In
conversion and customer acquisition.

¢ Dynamic E-commerce ad format proved highly
engaging and effective.




Ecommerce Marketing

The Challenge

- Long purchase cycle for
high-value products

- Amazon DSP undervalued
due to low ROAS perception

- Risk of discontinuing DSP
despite its hidden impact

- Needed proof of true
full-funnel contribution

™
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The Brand

Cambridge Audio, a British hi-fi pioneer since 1968, is known for iconic innovations
like the P40 amplifier and DacMagic DAC. In 2019, they launched on Amazon UK to
expand their direct-to-consumer presence, focusing on premium wireless headphones.a

Our Approach

» - Full-funnel advertising mix:
Amazon DSP + Sponsored Ads

»- Leveraged Amazon Marketing
Cloud (AMC) to track shopper
journeys

2 Analyzed ad overlap & conversion

paths across Sponsored Products,
Display, Brands, and DSP

»: Proved DSP’s role in initiating
intent, driving branded searches,
and influencing conversions

- Guided budget reallocation from
saturated formats = DSP + Display

Results:
e 81% of sales influenced by DSP

® 60% of DSP orders from new-to-brand customers

® 189% higher purchase rate when DSP was In
the mix

® 19% uplift in overall sales

® 48% increase in customer base

e 38,000 branded searches generated in 21 months
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MICHELIN

Michelin France Scales Efficiently with Amazon DSP

With a legacy of over a century, Michelin stands as a pioneer
In mobility solutions and premium tire technology

6

e Proved DSP as a high-ROI growth driver in France

Our Approach Results Key Impact

P - Activated Amazon DSP to
expand beyond Sponsored Ads

P - Total Cost: €7,088.66

»- Total Sales: €44.2K e Delivered 6x+ return on spend, validating DSP as a
long-term strategy

- Focused on audience targeting +
remarketing to capture intent

P - ROAS: 6.24 (exceptionally
strong return) e Strengthened Michelin’s premium positioning with

> Weekly monitoring & optimization |
efficient, targeted sales growth

to maintain profitability

> Balanced budget allocation to
achieve sustainable scale
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INDIA
DESIGNER

SHOW

Client's Goal:

Maximize ticket sales, attract audience, scout models, and boost
event visibility for IDS S4 through Instagram promotion.

ooo DIGITAL coe

Strategy:

- Leveraged celebrity reels and posts, collaborated with influencers
for wider reach.

Results:

The IDS S4 Instagram campaign exceeded
expectations:

- Created visually striking content with persuasive captions for
audience bookings.

e Achieved an impressive 111% Instagram growth.

- Deployed interactive quizzes and polls on Instagram stories to e Boosted ticket sales significantly.

encourage audience participation.
5 P P e Successfully recruited models through live auditions.

auditions, offering behind-the-scenes content.

IDS S4 as a must-attend fashion spectacle.




Social Media Marketing
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KSREAN AIR

Objective:

Enhance brand awareness, capture leads, and boost social
media engagement for Korean Air through a targeted
Facebook advertising campaign.

Strategy:
»- Assessed brand gaps and growth opportunities.

Results:

The Korean Air Facebook advertising

- Developed a creative campaign to drive engagement. ] ) : )
< b Pals 545 campaign delivered impressive results:

»- Used Facebook Ads for precise targeting and lead capture. 365 Impressions: 8.2 million

@) Clicks on Ads: 122,000
@ Page Visits: 10,000

»- Executed a diverse targeting strategy across demographics.

P Tracked performance metrics to optimize awareness and q@: Leads Captured: 250
engagement.

1 Click-Through Rate (CTR): 1.5%
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Performance Marketing

Objective:

Generate high-quality, verified leads of school owners, principals,
and directors interested in adopting Educomp's cutting-edge digital
education tool.
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Educomp

What Learning Can Be

Strategy:

- Used programmatic tools to track user journeys and engagement. Results:

The Educomp lead generation campaign
surpassed expectations:

- Created tailored messaging to highlight Educomp’s key benefits.

- Optimized the funnel for high-intent form submissions e Exceeded the lead generation target by 25%.

- Ran lead-gen campaigns on Facebook and partnered with e Successfully garnered approximately 160 verified
relevant publishers. leads within one month.

® Achieved a cost-effective result, with each lead
costing INR 660.




Branding & Awareness

NUMERO UN

THE REAL P E

O

Objective:
To reinvigorate the Numero Uno brand through a compelling video
campaign that not only captures the essence of the brand but also

ensures a lasting impact on the audience, fostering brand recall and
loyalty.

Strategy:

> Brand Audit & Insight: Assessed brand strengths and market gaps
using consumer insights.

> Creative Direction: Co-developed a fresh brand identity through a
compelling visual storyboard.

> Narrative Building: Crafted an engaging story with impactful visuals
to boost recall.

> Multichannel Rollout: Deployed the campaign across social, email,
and digital media for maximum reach.
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Results:

Numero Uno's digital rebranding campaign
exceeded expectations:

e 30% increase in social media engagement.

® 25% boost in website traffic.

e 15% improvement in brand perception and recall.




Performance Marketing
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Performance marketing is the core of ROI-driven brand building. We help businesses convert ad budgets into
real revenue through full-funnel digital campaigns — across Google, Meta, Amazon, and more.

00 Campaigns

B o v 0
@ m [inllads

Search by name, ID or filters

In FY 24-25:

) @ campaigns @0 Ad sets =) Ads
V6 Managed X40 Cr+ in ad budgets _ = e
. N
Delivered 10x ROAS across key clients :
. bud...
Reduced CAC by up to 40% - C
Enabled over 5,000+ conversions monthly for S el b o =L

Excludes deleted 1tems

multiple D2C and B2B brands

Opportunity score ¥

(™) Actions & Active ads £ Had delivery + See more

Att

-
setl

Frms

© Results -

1,220

620

1~

!
e Bl

538

S

1,362

B *|_.' -
wvicTLd

403

292

Il Columns: Performance

Reach

2,862,131

v

365,689

76,137

67,887

272,822

52,183

38,228

27,554

34,374

60,478

63,385

"= Breakdown ¥

Updated justnow |

I8 Reports (2 Export w

Review and publish

-0—
—0-

53 Last month: May 1, 2025 - May 31,2025 w

~"| Charts

Impressions Cost per - Amount spent .
result 3

1,386,767 979.55 31,195,050.86

209,912 227.61 3141,118.89
Per Meta lead

168,950 3257.62 138,597.04

1,321,453 100.54 3136,946.79
Per Meta lead

146,49/ 3328.30 132,306.30

99,562 3432.33 3126,241.65
Per Meta lead

56,396 X779.85 X113,0/78.54

79,990 X639.87 X112,616.76
Per Meta lead

130,489 475.71 3110,840.13

194,392 212.7/5 3106,798.45

11,036,957 — 315,384,406.81

1l cpe

Ends

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing
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E-Commerce Marketing

From listing optimization to retention funnels, our e-commerce strategy helps brands grow visibility, Iimprove
discoverability, and increase sales on platforms like Amazon, Flipkart, and their own stores.

Totalorderitems  Units ordered Ordered productsales @ Avg . units/order item

Traffic
Seller Performance Uni Avg. sales/order ite
By ASIN 32,968 35,530 384,01,743.00 1.08 3254.85
. Detail Page Sales and
- Traffic
Detail Page Sales and Compare Sales
. Traffic By Parent Item
Detail Page Sales and
Traffic By Child Item 400 100k

Sold 1 Lakh+ products across marketplaces

jan 25

Delivered 10x returns on Amazon DSP campaigns

23,214 Units

#f Ranked products on top search spots organically and via PPC

(_ Doubled AOV for several D2C clients through bundled strategies
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Social Media Marketing

We help brands connect with the right audience by combining platform-specific strategy, content, and
creativity — from reels to carousels to campaigns that go beyond vanity metrics.

F ZI » Highlights
I n Y 2 - 2 5 ) Data for 5/26/2024 - 5/25/2025

105,641 9,091 741 19
a Grew brand followings by over 35,000+ net new followers .
ighlights
Data for 5/26/2024 - 5/25/2025

- -‘1'-:'-
i Y \
; )|

37,208 6,640 265 43

Impressions Reactions Comments Reposts

Achieved 2x-5x engagement rate improvements
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LinkedIn Profile Management \vm

We manage and grow leadership profiles that attract business, build trust, and drive conversations. Our personal
branding engine Is bullt for founders, experts, and senior leaders looking to own their space on LinkedIn.

25,132

In FY 24-25: mpressions

A 8.8% vs. prior 90 days

Managed 10+ CXO profiles across industries

Content performance ©

5)( Boosted profile visibility by 5x through positioning & consistency 2,669

tngagements

a 54.1% vs. prior 90 days

8,@2" Sparked partnerships, PR invites, and pipeline growth — organically e

My Biggest Mistake in Business een! | recently had the incredible

(And Why I'm Grateful for It) ... opportunity to be a panel memb...

Delivered over 20,000 inbound B2B leads via thought-leadership
content




You have finally found the right marketing agency
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Let Us Do the Rest Now!

A @ ©)

Wishing For 10x ROI? Tired of Boring and Stale Failed Executions Hurting
We don't just promise Content? your Campaigns?
growth — we deliver It. Not here. Only fresh, original ideas. We execute with precision,start to finish.
m’[ Sl
o) 6 o]
Tired of following up on Copy- Paste Strategies Empty Promise Hurting
Deliverables? Resulting in Zero Growth? your Bank?
We build custom growth plans We earn trust with real results,

Our managers stay two steps ahead.
5 Y D — no shortcuts. not excuses.
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Words of wisdom from

Brands Around The World

Jérome de Guigné, e-Comas, Germany

Anders Hjorth, e-Comas, Germany

Over two years, DJ mastered Amazon DSP, DJ with the DNA crew Is a great reactive

Google Ads, Meta Ads, Google Shopping, and friendly and efficient team. The team Is very
Bing campaigns, consistently delivering complete with many different types of
outstanding performance for E-Comas. A true knowledge and competencies - offering a

Digital Markets Arts expert and a pleasure to work with. very "sharp” swiss knife of digital media
practices. We would certainly recommend

DJ to anyone looking for a performing team.

Satyam Garg, ActionCoach India

Bibin, India Designer Show

Thanks to DNA's expertise in paid marketing
and organic posting, our business coaching

strategic approach elevated our brand firm has experienced a remarkable boost In
Image, and the seamless collaboration visibility and engagement. Their strategic

with DNA professionalism is truly appreciated. approach Is a game-changer
- highly recommended!

Kudos to DNA team for outstanding
soclial media management! Their




Core Team
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DJ Sheena Rawal
Founder & CEO, DNA Digital Director - Marketing & Communications
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Sukhdeep Singh

Assoclate Creative Director

Shubham Pangwal

Group Head - Creative




From the CEO's Desk
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Today, just being online isn’t enough. Brands need marketing
that performs — creative that converts, and strategy that scales.

At DNA Digital, we exist to bridge that gap. We help brands move
from noise to growth with campaigns rooted in data, built with digs
intent, and driven by outcomes.

----

Whether you're launching or scaling, we bring the clarity, creativity,
and accountability your brand deserves. Not just more reach,
but real results.

Let’s build marketing that works harder.

Founder & CEO, DNA Digital
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DNA Digital in News

A perfect balance between working smart and working hard and a proven asset
to every organization he worked for, Dheeraj Chawla, Co-Founder of DNA

Digital took some time out and answered a few of our questions.

You have worked and did some award-winning work for
some of the largest brands in India, both on client side
and agency side. And, now you have become an
entrepreneur — how is that working out for you?

ell. Working with bigger brands on client side & heading a few agencies
definitely gives you the experience but the real exposure comes in when

businesses are built from the scratch, re-inventing the engine and

considering all the aspects of business putting all the prime functions coming
together, getting matured with business processes & target market to make a
successful story. So far, it's a challenge to drive a startup though but the fun partis to

experience this journey. With all the hard struggles, every smaller milestone win gives

News

DNA Digital Factory expands
Operations to Dubal

ar

BY EDITORIAL DESK
MAY 26, 20235
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NA Digital Factory has announced its expansion in Business Bay, Dubal. This
marks another territory for DNA with its operational presence in the US, UK,

and India already. This strategic move aims to bring the agency’s expertise
and innovative solutions to local businesses seeking to thrive in the digital landscape.

With a deep understanding of the dynamic digital marketing landscape, DNA Digital
Factory has established itself as a trusted partner for businesses around the world.
Their team of experienced professionals possesses a wealth of knowledge in digital
marketing strateqgies, Including search engine optimization (SEQO), pay-per-click (PPC)
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(US) +1 (310) 770 7705 | (UK) +44 7868 811863 | (UAE) +971 50 945 4414
(IND) +91 98733 62362 | (AUS) +61 480 027 272

&) www.dnafactory.digital




